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Finding Funding for Arts Programming: 
  

•  Learn how to get funding to implement creative arts 
programming for your residents AND  

•  Fulfill your OHIO Quality Improvement Project requirement 
 



Overview 

¨  Webinar objectives: 
1.  Guidance for non-profit organizations to find funding 

for arts programming 
2.  Information for Ohio nursing homes (for-/non-profit) to 

apply for funding to implement OMA program  

¨  Finding Funding for arts programming, Q&A  
¨  Introduction to OMA 
¨  Quality Improvement Project funding for Ohio 

nursing homes with Medicaid certification 
¨  Q&A 



Finding Funding for Arts Programming 



Finding Funding for Arts Programs  

“Fundraising is like dating was in 
high school…hard work, 
intertwined with great risk and 
continual rejection.”  

-- Martin Teitel, foundation executive 



Funding Sources 

¨ Local arts agencies 
¨ Local aging or social services 

agencies 
q Foundations:  

§ Community foundations 
§  Private foundations 



Local Arts Agencies 

¨ Mission: foster the arts at the local level 
¨ Go by various names (agencies, councils, 

commissions, united arts funds) 
¨ Many make grants to: 

§  nonprofits for art-focused projects 
§  individual artists for fellowships, residencies, 

etc. 
 
 



To Find Your Local Arts Agency 

Visit Americans for the Arts 
(www.americansforthearts.org) 
§  Go to “Arts Services 

Directory” 
§  Under “organization type” 

choose LAA 
§  Type in your location 



Aging or Human Services Agencies 

q Government entities 
q Some give grants to nonprofits to deliver 

services or reach underserved 
populations (e.g. older adults, people 
with dementia) 

q Search agency websites or news releases 
to find possible grant programs 



Community Foundations 

¨  Make grants in a specific geographic area 
¨  Work for community betterment 

§  Generally have certain focuses (e.g. health, 
education, arts/culture, environment, etc.)  

§  Your project needs to fit within their areas of 
interest  

 



Private Foundations 

¨  Foundations created by endowments from 
individuals, families, companies 

¨  Make grants to achieve specific purposes. 
Examples of foundations’ missions:  
Helen Bader Foundation (Wisconsin): “…expand critical 
services for people with Alzheimer’s disease with a focus 
on underserved communities.” 
The SCAN Foundation (California): “…transform care for 
older adults in ways that preserve dignity and encourage 
independence.” 
 
 



Searching for Funders 

You want to identify funders:  
 
q Whose priorities align with the goals of 

your arts program. 
q Who make grants to organizations like 

yours. 
q Who make grants in your geographic 

area. 



Info Source: Foundation Center 

q New York-based nonprofit 
 
q Comprehensive information on grantmakers and 

grantseeking  

q Extensive information available on its website 
(www.foundationcenter.org) 

 



Foundation Center  

“Foundation Directory Online”:  
Database with detailed info  
on 100,000+ grantmakers 

To access the directory: 
§  Conduct free basic search on Foundation Center website. 
§  Pay monthly fee to access more info and search tools 
§  Access directory free at 400 public libraries. (Check 

website for “Funding Information Network” locations 
near you.)  

 



Sample Search 



Narrowing the list 

¨  Check funder profiles 
in the Foundation 
Directory’s database  

¨  Check funder’s own 
website, if they have 
one. 



Check Funder’s 990-PF 

¨  IRS return that private 
foundations must file 
annually 

¨  Lists grant awards, 
among other things.  

¨  Search 990-PF’s free 
at Foundation Center 
website 



990-PF Example 



Sample 990-PF: What You’ll Learn 

¨  Total giving: $1.3 
million (2014)  

¨  Types, locations of 
grantees: (include 
arts, health-care, 
disease-focused 
organizations) 

¨  Typical grant range: 
$1,000-$25,000 



Contact the funder 

¨  After you’ve done your homework, contact 
prospective funders to: 
§  Clarify any unanswered questions  
§  See if they feel your program is a possible fit 
§  Get advice/tips on submitting an application 

 



Writing the Proposal 

¨  Clearly explain how your 
project fits the funder’s goals 

¨  Follow the “3 C’s”:  
Make the proposal Clear, 
Concise and Compelling 

 
 



Show Your Program’s Impact 

q  Use quotes to show 
human impact 

q  Cite research findings 

 



Address Funder Stereotypes  

Many funders still 
assume that arts-in-
aging programs are 
“macaroni crafts at the 
senior center.”  

-- John Feather, CEO,  
Grantmakers in Aging 



Address Other Funder Concerns 

Funders want to know:  

§  Evaluation: How you will assess the program’s 
success? 

§  Sustainability: How you will support the 
program when the grant is finished?  



Include Supporting Items 

¨ Photos of artwork 
¨ Videos  
q Letters of support 

§  Original 
§  Heartfelt 



When You Receive Word… 

¨  If the proposal isn’t funded, 
find out why.  

¨  If you get the grant, 
congratulations!  

¨ Work on making this the 
“beginning of a beautiful 
relationship.”  



What is OMA? 

OMA is an 
intergenerational 
art program for 

people with 
dementia, 

developed at 
Scripps 

Gerontology Ctr. 



www.ScrippsOMA.org 



Why implement OMA? 

¨  OMA meets OHIO Quality Improvement 
Project requirement to renew nursing 
home license 

¨  OMA improves quality of life of people 
with dementia 

¨  OMA improves volunteers attitudes toward 
aging and people with dementia 



What funding is available for OMA in 
Ohio? 

Thanks to Ohio Department of Medicaid, we 
have: 
¨  $1500/nursing home for art supplies 
¨  3 night lodging and mileage (no flights) for up 

to 4 team members from nursing home that 
are located greater than 50 miles from Oxford, 
Ohio 

¨  $600/person registration is required and it is 
NOT part of the ODM funding. 



Who is eligible to apply for funding? 

¨  Must be licensed as an Ohio nursing homes 
with Medicaid certification  

¨  For profit & non-profit facilities may apply 
¨  Must be a new OMA site 
¨  Sites that have discontinued OMA may apply 
¨   Different nursing homes under the same 

organization may apply separately 



Training Logistics 

The first cohort will be trained in Oxford, OH on: 
¨   May 22-25 or June 5-8, 2017  
¨  Day 1: 5-8 pm, Days 2-4: 8 am – 5:30 pm 
¨  Trainees will receive all tools to do OMA 

successfully. 
¨  CEUs are available from: 

¤  NAB (20.5 hours)  
¤  BELTSS (19 hours) 
¤  NCCAP (13.25 hours) 
¤  NCCDP (20.5 hours) 
¤  CSWMFT (6.5 hours) 



Who should attend OMA training? 

¨  Administrators 
¨  Resident life staff, activity directors  
¨  Special care unit managers, DON  
¨  Volunteer coordinators 
¨  Local artists  
¨  Service learning educators as partners (no need 

to be employed by the nursing home to join the 
team) 

¨  Non-Ohioans can attend training, but no funding 
is available 



Next steps 

¨  Application deadline: Nov. 14, 2016 
¨  14 facilities will be selected in the first cohort. 
¨  Learn more at www.ScrippsOMA.org or 

www.ScrippsAging.org 

¨  A hybrid program for the next cohorts will be 
available in 2017-19 (combination of online training 
and a 1-day in-person training in key Ohio cities) 

¨  2017-18: 34 facilities 
¨  2018-19: 54 facilities 



www.ScrippsAging.org 



Quality Improvement Project RFP 





Completing the Application 

1.  Please describe your organization and its 
commitment to person-centered care and creative 
arts (limit 400 words) 

2.  Please describe the organizational support that 
you will have to implement this OMA program 
(limit 200 words). 

3.  Please describe the challenges you will have to 
address before attempting to implement OMA 
(limit 200 words). 



4.  Please explain briefly your team’s experiences in 
the areas below (A “team” may consist of staff 
members and other collaborators planning to 
adopt the OMA program) (limit 400 words): 

5.  Do you have a source of volunteers identified to 
facilitate the program?  Yes / No (limit 200 words) 

6.  Please state the dollar amount and explain your 
activity/programming budget and the number of 
people served with this budget.  





Thank you! 

Carol Dana, MA 
cdana@waterstonecreative.com  
410-740-5055 
waterstonecreative.com 
 
Elizabeth “Like” Lokon, Ph.D 
lokonej@miamioh.edu 
513-529-2648 
ScrippsOMA.org 
 
www.facebook.com/openingmindsthroughart 


